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Contextual Studies  
Cinzano Paper 
The history to modern day Cinzano starts in the year of 1757 when the 
brothers named Carlo Stefano and Giovanni Giacomo Cinzano are accredited 
as members of the Universita dei Maestri Acquavitai e Confetteri of Torino. By 
the year 1776 the brothers were delivering their specialities by appointment to 
the Royal Savoy Court and their shop which is now located on the renowned 
street, Via Dora Grossa which is the heart of Torino. 


At this point the family run business of the brothers was quickly becoming a 
big success.


By the mid 1800s the family run business supplying the Royal Court brought 
out their sparkling wine or also called Spumante. By expanding their business 
into the production of 
sparkling wine, Cinzano was 
ready to expand the 
business to a global brand 
instead of just being a local 
storefront.


This was part of the 
innovation brought by 
Francesco the second who 
was welcomed to the 
business in 1830. He was the 
grandson of Giovanni Giacomo and the son of Francesco. He had dreams, an 
open mindset a passion for the family run business, he was instrumental in the 
next chapter of Cinzano’s history by experimenting with vineyards and seizing 
a wealth of opportunities with this experimentation. 
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Unfortunately, Francesco the second died in 1868 but also set a new milestone 
for the company brand by getting a new royal appointment. The son of 
Francesco the second Enrico took over in his father’s footsteps and 
established the business as the name Francesco Cinzano & Compagnia.


In 1884 at the Torino Expo Cinzano offered free tastings and Enrico decided to 
make the decision and renovate the packaging of the product by replacing the 
handwritten tags with more contemporary printed labels, with the successes 
and royal appointments displayed on the bottle.
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By the beginning of the advertisement age 
Cinzano started to use the techniques offered 
by the new era, such as postcards, posters and 
adverts in magazines and newspapers, one of 
which was the Telegrafo, a well known Italian 
daily newspaper at the time.


Enrico and his brother, Emiliano, collaborated 
with artists and illustrators to design artwork for 
their forms of advertising which allowed them 
to evolve their brand alongside popular culture. 
Doing such things like working with artists and 
illustrators was expensive and only the greatest 
brands at the time could afford to do 
collaborations like the one Cinzano started 
doing. By 1925 the company had adopted its 
iconic blue and red logo, the meaning behind 
these colours is that they represent Italy and the culture of the people that live 
there, red meaning passion, radiance and pride and the blue representing 
tradition, nobility and the depth of the Mediterranean. The little detail of the 
upward dialogue slash symbolises the upward path of the company.
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The company also inspired a popular movie called “The 
Secret of Santa Vittoria” in 1969 based on the second 
world war and the air raids done by the Germans, over 
one million bottles were stored in a cellar walled in that 
protect them from any damage. The movie became an 
international film that stared Anna Magnani, Virna Lisi 
and Anthony Quinn.


Keeping in the television topic between 1960 and 1980 
Cinzano expanded its advertisements into cinema, 
television and radio. In total 230 television adverts were 
aired that were unforgettable for the viewers. The most 
successful of which would have been the 
ones starring Leonard Rossiter and Joan 
Collins during the 70s, these have been 
rated some of the best commercials of all 
time.


These adverts with Leonard Rossiter and 
Joan Collins would consist of Leonard 
Rossiter coming into scene and smelling 
some Cinzano talking about how you can 
smell the perfectly blended herbs and spices from four different continents, 
expressing how good Italian wine is by saying even the smell can be 
distinguished from other brands and then in a deferent way each commercial 
spills his drink down Joan Collins. The comedy in each commercial is never 
stale or boring and is just as funny as the previous one, the choice of actors 
for the time as well was really thought out for the type of commercials they 
wanted to shoot. Talking to my grandparents about the commercials they can 
still remember them even after all this time they haven’t been shown like it was 
yesterday, I think this shows the success of these adverts and how they’ve 
stuck with the elder generation. 
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The advert also pushed the fact that Cinzano isn’t a 
drink just for women, it’s also a drink for men. This 
message is told to the audience viewing the advert, 
the advert that suggests this quite strongly is the 
aeroplane advert where the air stewardess mixes up 
Leonard Rossiter’s drink with something else he didn’t 
order, Leonard Rossiter insists his order was a 
Cinzano as well and say “That’s better”.


In 1999 the Gruppo Campari acquired the Cinzano 
brand after the 240 years it was ran by the original 
family and continues to represent the Italian 
excellence. Leading into the modern day of Cinzano 
not much has been done in comparison to the past of 
the company, in 2014 a new line of Vermouths was 
released called 1757, these were inspired by the 
original historical family recipe. This drink became 
appreciated among mixologists for cocktail creations and in 2017 the Cinzano 
sparkling wine bottles got a new design with inspiration from the classic 
traditions of the brand in celebration of the 260th anniversary of Casa Cinzano.


Overall Cinzano has had a long-lasting life and has been loved by many over 
that life. Being run by family members exclusively for over 240 years really 
shows a passion for the product that was being sold and dedication the 
constantly improve that product for their customers. The company has also 
survived a lot especially with going through two world wars in its lifetime and 
still being successful. The company has always been steps ahead of its 
competition as well with advertising and using resources available to them at 
the time to expand the business and earn more profits, most specifically with 
the use of artists to collaborate with on updating the company’s image. 


5



Contextual Studies Connah Woodley-Millard

In comparison to other brands that are similar to Cinzano like Martini 
I asked my grandparents what they preferred about Cinzano over 
other brands and they said “Cinzano has more flavour 
and tastes stronger than a drink like Martini, when I have 
a Martini with lemonade it tastes watered down in 
comparison to a Cinzano and lemonade.” They also said 
“Our preferred dink is Cinzano over the two brands and we only 
have Martini if there’s no Cinzano.”


With my thoughts on rebranding Cinzano, I think a good strategy would be 
focusing on advertising, especially in the world of social media with how 
powerful the tools are to get your product advertised to a specific audience.


My first idea though is related to getting the brand on drink menus in 
restaurants and cocktail bars especially the 1757 drink that’s specifically for 
cocktail mixes. The menu could be a list of all the mixes that Cinzano could be 
added to giving the customer a variety of Cinzano mixes to try and have while 
their out, the pros about this method is that it’s in the customers face when 
they’re sitting at a table, I think this would push people to try the drink or a 
couple different styled mixes of the drink.


My second idea is more to do with the social media advertising route and 
that’s to recreate the adverts seen on television in the 1970s by making them 
more to do with the popular culture of today, For example the idea of sexual 
identity these days is a lot more open than back when the original adverts 
were released so you could have multiple adverts with the same style as the 
originals but with an open minded concept of same sex interactions. These 
adverts would follow the same direction of the originals where Leonard 
Rossiter would spill his drink down Joan Collins but modernised popular 
culture of today.
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With the power of internet advertisements, you could target the specific 
audience as well making a very effective source of getting the right adverts to 
the right people through keywords, you could do this on platforms such as 
Facebook, Instagram and YouTube. 


Keeping to the same idea as approaching the rising popularity of this culture 
and type of people the company could celebrate 
the LGBT history month by making a special 
edition of their product for the gay pride 
community, this could be very beneficial to the 
company especially if something like sponsoring 
a parade with supplying Cinzano is involved due 
to the fact it will be getting more younger people 
trying the drink and maybe even getting it to be 
their new preferred drink.


A third idea that I think would be a good 
marketing strategy would be making limited 
edition collectable bottles for people who enjoy collecting classic collectables. 
These bottles would be identical to the bottles that were released in 1898 with 
the same labels from back then too, I believe these bottles and the artwork on 
them would be considered more artwork these days than a beverage and to a 
niche market seen valuable and worth holding onto as a collection piece 
especially if only a certain quantity is made. 


I think the main thing the company should focus on now would be doing what 
they’ve proven to be good at over the last 260 years and that’s advertising, the 
potential for re branding the company and reviving the popularity of the drink 
is all down to the use of advertising it correctly to audiences that love the 
same sort of drink Cinzano is. Like my above discussion about advertising in 
the modern era, the best way to do it is to use the internet and the platforms 
available to get your product in front of the right audience, this not only 
increases engagement from the right people it would also be cheaper in the 
long run to use internet platforms to advertise on. 


Using social platforms to engage with the audience is also a good form of free 
publicity and advertising, by holding a competition with followers on social 
websites you get interaction without paying and will also increase the 
popularity of the social pages themselves which in turn will boost clicks. If the 
company started selling their product online which is possible with the correct 
age verification methods for sale of alcohol on the internet.


In summary I think all three of the ideas I have are a good direction for the 
Cinzano company to try exploring in the future and have potential to bring a 
breath of fresh air to the huge brand Cinzano is.
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